THERE'S A NEW — AND DIFFERENT! — 


RIGITTE BARDOT 


‘BABETTE GOES T0 WAR’ 


Can you 
see the 


difference 
in the 
new 


Brigitte 
Bardot 


Something new has been added to Brigitte! Be- 
sides conquering all the men with her beauty... 


Now she’s winning all the girls, too, with her newly 
revealed charms as a sensational comedienne! 


You will when you see her brilliant comic talent 
in the hilarious new film 


“Babette Goes To War’ 


Columbia Pictures presents A Raoul J. Levy Production 


co-staring JACQUES Charrier 


and FRANCIS BLANCHE » RONALD HOWARD + HANNES MESSEMER 
Screenplay by JEAN FERRY, JACQUES EMMANUEL, MICHEL AUDIARD 
Based on a story by RAOUL J. LEVY and GERARD OURY 


Directed by Christian-Jaque - in CinemaScope and Eastman COLOR 


Ad No. 401—432 Lines 


Your Columbia Campaign 


Copyright © 1960 Columbia Pictures Corporation. All Rights Reserved. 


DROP-IN MAT! 


The Parents’ Magazine Medal 
awarded "Babette Goes to War’ 
is available as a drop-in mat for 
advertising in those situations 
which can use it. Order Exploita- 
tion Mat 1-B, shown here; a small- 
er drop-in slug of this Parents’ 
Magazine Medal can also be 
found in the composite ad mat, 
Special Mat 1, also available 
from National Screen. 


q 
Can you see the difference in the new 


BRIGITTE BARDOT? 


You will when you see her brilliant comic talent 
in the hilarious new film 


"Babette Goes To War" 


Columbia Pictures presents A Raoul J. Levy Production 


co-starring Jacques Charrier. Proud Papa of BB’s Baby! 


and FRANCIS BLANCHE « RONALD HOWARD +- HANNES MESSEMER 
Screenplay by JEAN FERRY, JACQUES EMMANUEL, MICHEL AUDIARD 
Based on a story by RAOUL J LEVY and GERARD OURY 


Directed by Christian-Jaque 
in CinemaScope and Eastman COLOR 


Ad No. 207—142 Lines 


Can you 
see the 
difference 
in the new 


BRIGITTE 


BARDOT 
? 


You will when you 
see her hilarious 
in new film 


ABETTE GOES TO WAR’ 


Columbia Pictures presents A Raoul J. Levy Production 


=) ons 
mH "B 
L\p 
co-starring 


Jacq ues Charrier and FRANCIS BLANCHE - RONALD HOWARD - HANNES MESSEMER 
Screenplay by JEAN FERRY JACQUES EMMANUEL, MICHEL AUDIARD 
Based on a story by RAOUL J. LEVY and GERARD OURY Directed by Christian-Jaque 


in CinemaScope and Eastman COLOR 


Ad No. 203-70 Lines 


Printed in U.S.A. 


SOOIN 


the girls will 
know why the 


guys go for 
rigitte 
Bardot! 


Believe it or not...something new | 
has been added. She’s got talents 
you've never quite noticed before 
...and here’s the picture to prove it! 


And she’s still the knockout 
Columbia Pictures presents that all men go for! 


A Raoul J. Levy Production 


co-starring 


Jacques Charrier 


and 

FRANCIS BLANCHE « RONALD HOWARD 
HANNES MESSEMER 

Screenplay by JEAN FERRY, JACQUES EMMANUEL, 
MICHEL AUDIARD ® Based on a story by 

RAOUL J. LEVY and GERARD OURY 


Directed by Christian-Jaque 


Ad No. 302—327 Lines 


Can you see the difference in the new 


Brigitte Bardot! 


Before her new movie, "Babette Goes To War”, Brigitte After—she’s exactly the same! Just as beautiful as ever. 
Bardot was merely a Goddess of Love and the cuddliest Only thing is, it turns out she’s one of the funniest come- 
doll in the world—the dream of 75 million American males! diennes on the screen. Now 75 million girls go for her, too! 


You will when you see her brilliant comic talent 
in the hilarious new film 


“Babette Goes To War" 


Columbia Pictures presents A Raoul J. Levy Production 
co-starring 


Jacques Charrier 


and FRANCIS BLANCHE « RONALD HOWARD « HANNES MESSEMER 
Screenplay by JEAN FERRY, JACQUES EMMANUEL, MICHEL AUDIARD 
Based on a story by RAOUL J. LEVY and GERARD OURY 


Directed by Christian-Jaque - CinemaScope- Eastman COLOR 


Ad No. 404—616 Lines 


Can 
you 
see 
3 the 
difference 
in 
the 


new 


BRIGITTE 
BARDOT 


ap ) 


Before this picture she was merely a After—she’s all that, and also one of 
Goddess of Love! Just everything all the screen’s greatest comediennes! 
the men wanted! Now all the girls go for her, too! 


You will when you see her brilliant comic talent 
in the hilarious new film 


"Babette Goes To War’ 


Columbia Pictures presents A Raoul J. Levy Production 
co-starring 


Jacques Charrier 


and 
FRANCIS BLANCHE »- RONALD HOWARD - HANNES MESSEMER 
Screenplay by JEAN FERRY, JACQUES EMMANUEL, MICHEL AUDIARD 
Based on a story by RAOUL J. LEVY and GERARD OURY 


Directed by Christian-Jaque - in CinemaScope and Eastman COLOR 


Ad No. 301—318 Lines 


All material in this pressbook has been approved under the MPAA Advertising 
Code, a self-regulatory procedure of the Motion Picture Association of America. 


SOOIN the girls 


will know why the guys go for 
Brigitte Bardot! 


She’s simply 
marvelous 
as a velvet 
kitten with a 
tiger’s claw! 


She’s really 
magnificent as 

a stunning secret 
weapon in the 
French arsenal! 


Columbia Pictures presents 
A Raoul J. Levy Production 


But she’s still 


the same co-starring 
i a 
ever-lovable Jacq ues Charrier Proua Saby! 


Bardot! 


FRANCIS BLANCHE « RONALD HOWARD 


HANNES MESSEMER « Screenplay by JEAN FERRY, 
JACQUES EMMANUEL, MICHEL AUDIARD 
Based on a story by RAOUL J. LEVY and GERARD OURY 


Directed by Christian-Jaque 
in CinemaScope and Eastman COLOR 


Ad No. 402—400 Lines 


IMPORTANT! 


In those situations where it applies, the following 


might be dropped into the advertising: 


It's fabulous fun . . . the language is 


English but the viewpoint is French! 


You've mever seen 


rigitte Bardot 
like this 


loefore! 


She’s a pert, delightful 
comedienne, now! 


She’s 
a bombshell 
Set to 
explode in the 
enemy’s boudoir! 
It’s fabulous fun... 
the language 

is English 


She’s vivacious, audacious, 
uproarious! 


but the viewpoint 
is French! 


And she’s still the same 
sensational BB—if you 
know what we mean! 


Columbia Pictures presents 
A Raoul J. Levy Production 


co-starring 


Jacques Charrier 


and FRANCIS BLANCHE « RONALD HOWARD 
HANNES MESSEMER « Screenplay by JEAN FERRY, 
JACQUES EMMANUEL, MICHEL AUDIARD 

Based on a story by RAOUL J. LEVY and GERARD OURY 


Directed by Christian-Jaque 


in CinemaScope 
and Eastman COLOR 


Ad No. 405—600 Lines 


Can you see the difference in the new 


BRIGITTE BARDOT? 


os 


Goddess or gamine to 
millions of red-blooded 
American males! 
Brigitte Bardot has 

often been dismissed 

as merely the most 
beautiful girl in the 
world—the cuddliest 

doll in international 

show biz. But it 

seems there’s 

more to her 

than that!... 


You will when you see her hilarious new film 


"Babette Goes To War’ 


Columbia Pictures presents A Raoul J. Levy Production 


co-starring Jacq ues Charrier 


and FRANCIS BLANCHE « RONALD HOWARD « HANNES MESSEMER 
Screenplay by JEAN FERRY, JACQUES EMMANUEL, MICHEL AUDIARD 
Based on a story by RAOUL J. LEVY and GERARD OURY « Directed by Christian-Jaque 


in CinemaScope and Eastman COLOR 


Ad No. 403—536 Lines 


Now she’s the favorite 
of millions of 
American women too! 
Because she’s more 

than beautiful! Seems 
she’s one of the most 
talented comediennes 
around, Her new 

film is more than 

a peep show. Critics 

call it one of the 

funniest movies 


OQQQdVVAPdMdIAVAQQVAMVAMAAYMAYYY 


WOO NONOOOKOOAOKOQAAAOADAAQOOONONDDDODAOODODONODQIVDODVDAVDDODDDQQD0D000D0000DD00000000000000000000000 


Brigitte Bardot is one of the world’s most popular movie _The art stills on the picture, Still Nos. Art 1 through Art 6, can Stunts based on Brigitte Bardot’s name in the 
stars and millions of fans wait for her pictures, so let prove valuable in promoting the picture, especially the line 


Lovable Brassiere Co.: Na- 
tionally recognized as a leading 


manufacturer, this company is 
producing the Brigitte Bardot 
Bra, sold throughout the country 
in thousands of the better stores. 
Lovable is promoting the prod- 
uct via a double-page spread, 
one page of which features Miss 
Bardot, (illustrated above) in the 
May issue of Seventeen maga- 
zine. In addition a color page 
will break in the May Ist edition 
of the Sunday Times Supple- 
ment. Point-of-sale material is 
being prepared for distribution 
to all store outlets. For further 
information, write: Lovable 
Brassiere Co., 180 Madison 
Ave., New York 16, N. Y. 


BARDOT! 


‘em know she’s in town! 


BRIGITTE BARDOT LICENSEE MERCHANDISE 


Top manufacturers of women’s fashion accessories are distributing nationally a 
number of Brigitte Bardot licensee merchandise items, all of the highest quality and 
all attractively priced. The several products are perfect for store tie-ins with your 
playdate and contact with local outlets should be made as soon as your booking 
is set. For additional information on the Brigitte Bardot merchandise items de- 
tailed here, write to: Jay Emmett Associates, Inc., 375 Park Avenue, N. Y. 22, N. Y. 


® Find Brigitte Bardot merchandise outlets in your ® Promote some of the Brigitte Bardot items as con- 
town and work with them on cooperative promo- test prizes, have models fashion merchandise and 
tions. set up display in the theatre lobby. 

e Supply scene stills, posters for window displays. 

® Have your stores run a cooperative newspaper ad 
and include your playdate credits. 

® Arrange for “premiums” of theatre tickets to 
‘lucky buyers of Brigitte Bardot merchandise. 


® Include credits with point-of-sale displays. 


® Set windew contest stunts, contestants to guess 
number of Bardot stills in displays, and a “lucky 
number” herald giveaway. 


Rudin & Roth: The three attractive women’s accessory items manufactured by 
this company, Brigitte Bardot Tights, Leotards and Hosiery, are backed by a large 
scale point-of-sale promotion featured in the thousands of women’s wear, fashion 
and other retail stores carrying the product. Dealers also maintain an active sched- 
ule of newspaper co-op advertising and it is important they be contacted, for the 
inclusion of picture-theatre-playdate credits, as far in advance as possible. For 
more information, write: Rudin & Roth, 45 West 34th Street, New York 1, N. Y. 


ADVERTISING ART 


drawings of Miss Bardot in provocative bathing suit poses. 


Rayex Corporation: This pro- 
motion-minded company manu- 
factures Brigitte Bardot Sun- 
glasses and backs their product 
with ads in national magazines, 
trade publications and point-of- 
sale eye-catching display ma- 
terial such as a sculptured head 
of Miss Bardot for the actual dis- 
play of the glasses. Advertise- 
ments for the product appear in 
Life and Good Housekeeping 
magazines, trade magazines 
and in the country’s newspa- 
pers via co-op ads with thou- 
sands of retailers in the United 
states and Canada. Rayex 
glasses are solid in department 
stores, drug stores, variety and 
stationery stores, supermarkets, 
optical supply stores and all 
other sunglass outlets. For ad- 
ditional information about Bar- 
dot Sunglasses, write: Rayex 
Corporation, 133-30 37th Ave- 
nue, Flushing, N. Y. 
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“BABETTE” 


Picture, “Babette,” might be set around town: 


® Invite girls whose initials are B. B. as guests of B. B. opening night. 
© Find B. B.’s double via a TY program or newspaper promotion. 


® Use Still No. Art 1 for plant in beauty shops plugging the ‘Bardot Hairdo.’ 


Brigitte is wed to co-star Jacques Charrier and the re- 
cent birth of their baby made headlines. Use local 


® Enlarge and silhouette the figures for 
top of marquee, lobby standees, and 
on stairs. 


® Dress your street bally in the costume 
pictured, with the picture title imprint- 
ed on the bathing suit, weather per- 
mitting, of course. 


® Miss Bardot has a large brush in two 
poses. Go after a newspaper promo- 
tion to launch a “Babette Goes to 
War—for Cleaner City” campaign. 
Try for supermarkets and stores deal- 
ing in cleaning equipment, etc., of- 
fering stills and blow-ups for window 
displays. 


© Any “Babettes” in town? Admit them as guests and try for interviews. 


© Offer lifetime pass to theatre to any baby, born in town during playdate, 
who is named Babette. 


® A radio deejay contest: “How many times can you write the name ‘Babette’ 
on a postcard?” 


newspaper clips in a lobby display under the heading: Four additional drawings of scenes from the picture, all de- 
“Brigitte Bardot—A Baby in Paris ... And ‘Babette’ _ lightfully capturing the piquant beauty of Miss Bardot, can win 
here!” 


top acceptance from newspaper editors. They can be used to 
illustrate a brief synopsis of the story or can be used in school 


® Street distribution of candy “kisses,” as a “Kiss From ‘Babette’. 


PARACHUTES! 
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(Mat 1-A; Still No. Art 1) Brigitte 
Bardot stars in Raoul J. Levy's pro- 
duction of “Babette Goes to War,’ 
the Columbia comedy in Cinema- 
Scope and Eastman Color. Jacques 
Charrier co-stars. 


CAST 


Babette.......... Brigitte Bardot 
Gerard.....Jacques Charrier 
Van Arenberg 

i Hannes Messemer 
Captain Darcy 

RES. Seta Yves Vincent 


Fitzpatrick..Ronald Howard 
mCnuIs Francis Blanche 
LOvis = eens Rene Havard 


CREDITS 


Screenplay, Jean Ferry, Jac- 
ques Emmanuel, Michel Au- 
diard; Original Story, Raoul 
J. Levy, Gerard Oury: Di- 
rected by Christian-Jaque; 
Assistant Directors, S. 
Vallin, R. Villiette; Filmed in 
Eastman Color and Cine- 
mascope; Photography, Ar- 
mand Thirard; Music, Gil- 
bert Becaud; Editor, Jacques 
Desagneaux; Art Director, 
Jean Andre; Music Arranger 
and Conductor, Raymond 
Bernard; Production Coordi- 
nator, Roger Debelmas; Pro- 
duction Supervisor, Louis 
Wipt Assistant Camera- 
men, L. Nee, R. Florent, A. 
Tizador; Assistant Art Di- 
rectors, R. Andre, J. Fores- 
tier; Assistant Editor, Noel 
Palenci; Production Man- 


WOMEN IN WAR! 


The women of the world played an important part in 
the fighting of World War IL as does Brigitte Bardot in 
“Babette Goes to War,” and a positive effort should be 
made to get their cooperation in promoting the picture. 
Contact women's branches of the armed forces, and 
veterans’ group auxiliaries. 

® Get Mayor to issue proclamation on “Local Women in Defense Night” for 

the picture’s premiere. 


® Have representatives of the different Women’s Corps parade to theatre 
opening night. Servicemen and yeterans, too! 


® Honor women of services on TY program and extend VIP treatment day of 
opening to women with news-worthy service records. 


Guest admit service women coming to theatre in uniform. 


© Find prettiest girl in uniform via TV contest or by photos sent to judges. 


Go after pictures of women in uniform, photos taken during the war or since. 


®@ Lobby-board names of local women who were in the Armed Services: 
“ “Babette Goes to War, but these localites fought the war!” 


Display uniforms, medals, war souvenirs, etc., of ex-service women. 


DRIVE-INS 


@ Stage a “Women’s Armed Service Night” in honor of 
all local veterans. 


@ Road signs and windshield teasers for parked cars: 
“Bring Your ‘Babe’ to See Brigitte Bardot in ‘Babette 
Goes to War’!” 


@ In film, Brigitte’s grip contains precious cans of food, 
needed in Nazi-occupied Paris. Set a suitcase filled 
with food on display at concession counter; offer it, 
and guest tickets, to advance patrons who come 
closest to guessing the weight. 


Official Billing 


COLUMBIA PICTURES 


presents 


BRIGITTE BARDOT 


RAOUL J. LEVY’S Production 


co-starring 


JACQUES CHARRIER 


BABETTE GOES TO WAR ~ 


FRANCIS BLANCHE ® RONALD HOWARD ® HANNES MESSEMER 20% 


art classes. cnlarge and color for lobby -= play and win- 
dows. Order Still Nos. Spec. 1, Spec. 5, Spec. 7 and Spec. 9. 


PARENTS’ MAG AWARD 


The Parents’ Magazine Medal Award of Merit 
has been presented “Babette Goes to War” for 
its outstanding family entertainment values. A 
special one sheet poster, (illustrated, left) high- 
lighting this honor, for display in theatre lob- 
bies, schools and window displays is available 
upon request from Exploitation Dept., Colum- 

~~ See ~—bia Pictures, 711 Fifth Ave., New York 22, N. Y. 
Publicize this unique distinction via PTA’s, newspapers, mail 
lists and other media reaching local parents. A one-column 
cut of the Parents’ Magazine Medal, (Exploitation Mat 1-B, 
available from National Screen), and a small drop-in slug, 
available in the composite ad mat on the picture, can be in- 
cluded in your regular newspaper advertising. 


MUSIC FROM FILM 


Two exciting musical numbers from “Babette 
Goes to War”—a stirring march, “The March 
From Babette,” and “Pursuit (La Poursuite),” 
are on the two sides of a 45 rpm record distrib- 
uted nationally by Colpix Records. Pack- 
aged in a special two-color sleeve with large photo reproduc- 
tions of Brigitte Bardot and full picture credits, the disc is ex- 
cellent for window displays, presentation to the press, and all 
music promotions such as deejay airings, p.a. plays at theatre 
and stores, and contest awards. 


Let's build the biggest audience ever... for Oscar Night, 


Monday, April 4, 1960! 


Motion Picture showmen built the biggest audience ever 
to see and hear a simulcast of the Academy Awards 
over TV and radio in 1959. An even larger audience 


25% 


can be obtained for the 1960 program. 


Radio in the U.S. and CBC-TV, CBC Radio in Canada. 


promotions! 


LETS DO IT AGAIN! 


The annual motion picture industry program will be 
telecast and broadcast simultaneously on NBC-TV, NBC 


Showmanship kits will be available from National Screen 


Brigitte parachutes into enemy-hela France, in 
the film. Work with local parachutists, clubs and 
paratroopers, on interviews, stunts, etc., keyed 
to the film. If possible, offer swatches of silk 
“from Brigitte’s parachute” to first women enter- 
ing theatre daily. 


SELLING AIDS 


TV Trailers: A number of TV trailers may be ordered 
direct from Exploitation Dept., Columbia Pictures Corp., 
711 5th Ave., N. Y. 22, N. Y. 


Transcription: A variety of spot announcements on a 
single disc, all open end for local commentator to add 
theatre credits. Order through your Columbia exchange. 
Dise will be shipped direct from New York. 


Two Telops: Style A, theatre and station identification. 
Style B, theatre advertising only. Prices: $5.00 without 
imprint; $7.50 with theatre imprint; $2.00 each additional 
slide or telop. Specify style when ordering from: QQ Title 
Card Co., 247 W. 46th Street, New York 36, N. Y. 


Photo Story: Available in pictures and captions for 
newspaper and TV use. If desired, write: Publicity 
Dept., Columbia Pictures, 711 Fifth Ave., New York 22, 
N. Y. Material will be mailed to your publicity medium 
and the name of your theatre credited. 


15-Second Spot: Something new has been added to 
beautiful Brigitte Bardot! In Raoul J. Levy’s production 
of “Babette Goes to War!” In CinemaScope! Eastman 
Color! See the difference in the new Brigitte Bardot! 
See “Babette Goes to War!” State Theatre! 


ee eed 
Bardot 


°@ 3 SHEET 


* THREE SHEET 


cone «20 oO 


(SLIDE the same) 


ager, L. Lippens; Adminis- 
trator, G. Valon; Hair Stylist, 
Carita: A Raoul J. Levy Pro- 
duction. A Columbia Pic- 


STORY 


(Not For Publication) 


A naive French couniry 
girl, Babette finds work with 
the Free French in London 
where Major Fitzpatrick, a 
British Intelligence officer, 
decides to capitalize on her 
close resemblance to the 
former sweetheart of Ger- 
man general Von Arenberg, 
who is planning the Hitler 
invasion of England. Ba- 
bette and young French 
lieutenant Gerard para- 
chute into Occupied France 
to kidnap Von Arenberg; 
circumstances bring Babette 
into Gestapo headquarters 
itself as an agent of Gestapo 
chief Schulz. The success 
of Babette’s mission wins 
medals for Major Fitzpatrick 
and Gerard's commanding 
officer. But, then, Babette 
and Gerard have each 
other! 

(Running time: 100 Minutes) 


“Babette Goes To War” 


ces 


® 1 SHEET 


°* ONE SHEET 


Screenplay by JEAN FERRY, JACQUES EMMANUEL, MICHEL AUDIARD 15% 


Based on a story by RAOUL J. LEVY and GERARD OURY 15% 
Directed by CHRISTIAN-JAQUE 25% 


CinemaScope | 25% Eastman COLOR | 25% 


50%. Publicize this in your theatre, and withaway-from-theatre 


Service late in February. Each kit will contain a trailer, 
complete press manual and displays. Place your order 
for your Oscar kit now. 


¢ 6 SHEET 
° SIX SHEET 
* 22% 28 
°* EIGHT 11 x 14's" * TRAILER 


OO0QO0CdVCOdOdCOOQOdCOQCVGOCOVOCOCVOVQO00Q00QCQ00QQ0QVCGCOQ0CCOCOQOQO0Q00000 00000 0 


* INSERT CARD 
° 40 x 60, 30 x 40, 24 x 60 and 24 x 82 DISPLAYS 


@ FOUR STILL SETS (25 horizontals, 20 uprights, pressbook set, art set.) 


VOQVQVQO00000 0 


(Review) 

Brigitte Bardot, the inimitable 
Gallic pepperpot, is a changed 
woman! Her new film, Raoul J. 
Levy’s production of ‘Babette 
Goes to War,’ the Columbia 
comedy at the ... Theatre, is 
one of the funniest movies of the 
year, and a substantial part of 
the credit must go to La Bardot 
herself, one of the more talented 
comediennes around. No less a 
tribute than the Parents’ Maga- 
zine Medal has gone to ‘‘Babette 
Goes to War,” with the saucy ac- 
tress characterized as “a new 
and delightful Brigitte.” 

Filmed in CinemaScope and 
Eastman Color, ‘‘Babette Goes to 
War” co-stars Jacques Charrier 
and Francis Blanche, Ronald 
Howard and Hannes Messemer. 
The handsome Charrier is Brig- 
itte’s husband, proud father of 
her new baby. 

Miss Bardot plays a French 
country girl in London who is 
parachuted into German-occu- 
pied France to help kidnap an 
important German general. 

Miss Bardot drops into France 
all right—but right into the arms 
of the Gestapo whose chief mis- 
takes her for a black marketeer. 
Recruited to work for the Ges- 
tapo, Miss Bardot is caught up in 
a merry-go-round of plot and 
counter-plot, and the laughs 
mount up, louder and funnier. 

With “Babette Goes to War,” 
Miss Bardot adds a new dimen- 
sion to her screen appeal: that of 
a first rate light comedienne. 
Young and handsome Jacques 
Charrier plays a Free French of- 
ficer who also helps in the kid- 
napping. Francis Blanche, as a 
comic Gestapo chief, brings mag- 
nificent humor to his role. Ron- 
ald Howard, as a suave British 
intelligence officer, and Hannes 
Messemer, as the German gen- 
eral, also add weight to the ex- 
cellent cast. The screenplay by 
Jean Ferry, Jacques Emmanuel 
and Michel Audiard is based on 
a story by producer Levy and 
Gerard Oury. Christian-Jaque di- 
rected the Columbia release. 


(Like Father... ) 


Ronald Howard, son of the late 
Leslie Howard, currently co-stars 
in the delightful Brigitte Bar- 
dot comedy, ‘Babette Goes to 
War,” Raoul J. Levy’s new pro- 
duction in CinemaScope and 
Eastman Color at the 
Theatre. The Columbia release 
recently was awarded the Par- 
ents’ Magazine Medal. 

Howard, who originally plan- 
ned a newspaper career, found 
himself moving irresistibly to- 
wards acting for both stage and 
screen. In “Babette Goes to 
War,” he plays a British Army 
intelligence officer who sends 
Miss Bardot parachuting into 
Occupied France on a desperate 
wartime mission, the kidnap- 
ping of a German general from 
under the very noses of the 
Gestapo. In World War II, young 
Howard was a naval officer. 

Jacques Charrier, Francis 
Blanche and Hannes Messemer 
also co-star in the film. 


(Opening Notice) | 
The inimitable Brigitte Bardot 
proves herself a thoroughly de- | 
lightful light comedienne in 
Raoul J. Levy’s production of 
“Babette Goes to War,” a Co- 
lumbia picture in CinemaScope 
and Eastman Color coming .... 
to the .... Theatre. The new 
comedy, which has been awarded 
the Parents’ Magazine Medal, 
co-stars Jacques Charrier and 
Francis Blanche, Ronald How- 
ard and Hannes Messemer. The 
screenplay by Jean Ferry, Ja- 
cques Emmanuel and Michel 
Audiard is based on a story by 
Levy and Gerard Oury. Chris- 
tian-Jaque directed the Columbia 
release. 


(Jacques Charrier) 
Handsome Jacques Charrier, 
husband of the inimitable Brig- 


itte Bardot, co-stars at the... 
Theatre with the voluptuous 
French star in Raoul J. Levy’s 
production of ‘‘Babette Goes to 
War,’ a Columbia comedy in 
CinemaScope and Eastman 
Color. He plays a French Army 
officer who, with Brigitte, para- 
chutes into Occupied France on 
a desperate mission, the kidnap- 
ping of a German general. 

Son of a French Army colonel, 
Charrier became involved in the 
business of acting when he made 
some posters for a little theatre 
group in Paris. When one of the 
young actors became ill, Charrier 
the art student turned into Char- 
rier the actor. Surviving opening 
night with flying colors and two 
affirmative estimates of his per- 
formance, Charrier promptly quit 
art school, passed a stiff exam- 
ination and entered a govern- 
ment-supported dramatic school 
for 18 months study. Then he 
began landing theatrical parts 
and, a little later, his first film 
job. At one time, he was ap- 
pearing on the Paris stage in 
“The Diary of Anne Frank” and 
working on his first film, “Les 
Tricheurs (The Cheaters).”’ 

The Brigitte Bardot comedy 
also co-stars Francis Blanche, 
Ronald Howard and Hannes 
Messemer. Scripted by Jean 
Ferry, Jacques Emmanuel and 
Michel Audiard, from a story by 
Raoul J. Levy and Gerard Oury, 
the Columbia comedy was di- 
rected by Christian-Jaque. 


(‘Babette’ Cited) 


The Parents’ Magazine Medal 
recently was awarded to the new 
Brigitte Bardot comedy, Raoul J. 
Levy’s production of “Babette 
Goes to War,’ a Columbia re- 
lease now at the .... Theatre in 
CinemaScope and Eastman 
Color. The magazine’s citation 
says: “A new and delightful 
Brigitte in an extremely funny 
farce!’ The inimitable Brigitte 
plays a naive French country 
girl, who parachutes into Oc- 
cupied France to help kidnap 
a German general; she winds up 
an accepted Gestapo agent be- 
fore she succeeds in her des- 
perate mission. 


(Mat 2-A; Still No. 999) Brigitte Bardot stars and handsome Jac- 
ques Charrier co-stars in Raoul J. Levy’s production of “Babetie 
Goes to War,” filmed in CinemaScope and Eastman Color. The 
Columbia comedy also co-stars Francis Blanche, Ronald Howard 
and Hannes Meszemer. Charrier, incidentally, is Brigitte’s real- 
life husband, father of her recent new-born son. 


(General Advance) 

Brigitte Bardot, celebrated the 
world over by millions of males 
as the Goddess of Love, report- 
edly reveals still another facet 
of her fascinating talent. In 
Raoul J. Levy’s production of 
“Babette Goes to War,’ a Co- 
lumbia picture arriving .... at 
the .... Theatre, Brigitte proves 
she also is one of the more tal- 
ented comediennes around. Co- 
starred with the cuddly Gallic 
star in the comedy, filmed in 
CinemaScope and Eastman 
Color, are Jacques Charrier and 
Francis Blanche, Ronald How- 
ard and Hannes Messemer. Char- 
rier is Brigitte’s real-life hus- 
band. 

Awarded the Parents’ Maga- 
zine Medal as an “extremely fun- 
ny farce’ with a “new and de- 
lightful Brigitte,” “Babette Goes 
to War” tells how Miss Bardot is 
enlisted in an elaborate Allied 
plot to kidnap an important 
German general who is planning 
the invasion of England. Para- 
chuted into occupied France, the 
saucy star drops right into the 
hands of the Gestapo. 

But Gestapo group chief Fran- 
cis Blanche, thinking her a black 
marketeer, decides to use Brig- 
itte for his own purposes. En- 
sconced in Gestapo headquarters, 
the girl plays a cute double game, 
in the end capturing the general 
as well as the heart of Charrier, 
a Free French officer. 

Ronald Howard plays the Brit- 
ish intelligence officer who 
chooses Miss Bardot for the kid- 
nap assignment and Messemer, a 
distinguished German stage and 
screen actor, is cast as the un- 
happy general. 

The screenplay by Jean Ferry, 
Jacques Emmanuel and Michel 
Audiard is based on a story by 
producer Levy and Gerard Oury. 
Veteran director Christian-Jaque 
guided “Babette Goes to War.” 


(Brigitte Bardot) 

One of the world’s most pop- 
ular screen stars, a personifica- 
tion of the phrase “sex-kitten,” 
Brigitte Bardot now bares a new 
facet of her talent in Raoul J. 
Levy’s production of ‘Babette 
Goes to War,” the Columbia pic- 
ture co-starring Jacques Charrier 
and Francis Blanche, Ronald 
Howard and Hannes Messemer 
ab thee sees Theatre. In “Ba- 
bette Goes to War,’ Brigitte 
proves herself to be an expert 
light comedienne. 

So skillful and so delightfully 
different is her performance in 
“Babette Goes to War,” filmed 
in CinemaScope and Eastman 
Color, that the World War II 
comedy garnered the Parents’ 
Magazine Medal. The magazine’s 
citation says: “A new and de- 
lightful Brigitte in an extremely 
funny farce!” Brigitte plays a 
naive French country girl sent on 
a wartime mission, the kidnap- 
ping of an important German 
general from under the very 
noses of the Gestapo, along with 
Charrier, her husband in real 
life. 

A native Parisian, Miss Bar- 
dot turned to modeling in her 
teens. It was her face and figure 
on a magazine cover that at- 
tracted the attention of Roger 
Vadim, assistant and collaborator 
of famed French film director, 
Marc Allegret. Vadim asked her 
to take a small part in one of 
Allegret’s pictures. She did, and 
thus began a world-famous film 
career. Her films include ‘And 
God Created Woman,” ‘La 
Parisienne,” “Love Is My Pro- 
fession,’ and “In Case of Acci- 
dent.” 

Written for the screen by Jean 
Ferry, Jacques Emmanuel and 
Michel Audiard, from a story by 
Raoul J. Levy and Gerard Oury, 
“Babette Goes to War” was di- 
rected by Christian-Jaque. 
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Brigitte Bardot is a changed woman! 


You'll see how in“:Babette Goes To War”! 


A Columbia Pictures Release in Cinemascope and Eastman Color 
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You'll see what in “Babette Goes To War 


A Columbia Pictures Release in Cinemascope and Eastman Color 
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You've mever seen 


Brigitte Bardot 


like this before! 
‘ 
She’s a a % 
bombshell set & 


to explode 
in the enemy’s 
boudoir! .* 


See the difference in the new Brigitte Bardot? 


J we 
Brigitte 
Bardot! 

IS 
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TOTAL 
DELIGHT! 


Columbia Pictures Presents A Raoul J. Levy Production 


“Babette Goes To War” 


co-starring JACQUES CHARRIER 


wmmmmermem CINEMASCOPE + Eastman COLOR sumemmmne 


She's a pert and vivacious 
comedienne, now! 


And she’s still the same 
sensational BB— if you 
know what we mean! 
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the 
difference 
in the 


Special Mat No. 1 


includes the following seven ad 
mats and two publicity scenes: 


Columbia Pictures Presents A Raoul J. Levy Production 


BRIGITTE BARDOT Ad No. 101 Ad No. 201 You will when ca see her brilliant comic talent in the hilarious new film 
tt oT) Ad No. 102 Ad No. 203 "Babe es T Wa r” ic co-starring 
Babette Goes To War Ad No. 103 Ad No. 207 A Columbia ette Go J. Levy to CinemaScope - ee 
ie CinemaScope and Eastman COLOR Ad No. 104 Publicity 1-A 4 
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Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 
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